
Top 5 Lead Generation Best Practices

1. Meet your target members where they are at

2. Multi-channel lead generation

3. Create searchable and clickable content

From in-person to social media platforms, your association should be providing valuable 
information through whatever channel your target audience already spends their time. Whether 
it's networking events or Facebook or LinkedIn groups,  decreasing the steps needed to 
engage with the association will allow your target audience to more easily interact with you.

4. Provide value first

employ one lead generation method and expect to get the best results because different 
people respond to different approaches. Using a multi-channel approach will help increase 
touch-points to your target members and helps increase awareness and sign-ups.

5. Quickly follow-up

Writing blog posts every week won't convert if your target members aren't searching for that 
content. Your association needs to have a content marketing strategy that focuses on search 
engine optimization (SEO) and titles that make people want to click to read more. Because 
93% of online experiences begin with a search engine, being ranked highly increases a 
person's trust in you since people place a lot of trust in Google and believe that the top posts 
are the best.

71% of consumers said it was very or somewhat important that they recognize a brand before 
they make a purchase. Your lead generation should be treated the same way. You need to 
consistently provide value and gain trust with your audience in order for them to be warmed up 
and believe in the value of signing up for your association.

It's no secret that 35-50% of sales go to the vendor that responds first, so if potential members 
are contacting you when they are ready to talk, you should make every effort to speak with 
them immediately. Dr. James Oldroyd found that the odds of making a successful contact with 
a lead are 100 times greater when a contact attempt occurs within 5 minutes, compared to 30 
minutes after the lead was submitted.

Find more lead generation tips at InceptGrows.com

When 98% of Americans switch between devices in the same day and 90% of customers 
already expect consistent interactions across multiple channels, you can't afford to only
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